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AUTHORSHIP : Generation like





Who made this film? What do I need to know about the filmmaker(s) to




analyze this film?


Produced Frank Koughan and Douglas Rushkoff.


One of the most important things to know about the filmmakers is that producer Douglas has been research this topic of social media and likes for a long time. 

PURPOSE




What central questions is the film trying to answer? Understanding the value of when someone likes something on social media and what that means for not only the person themselves, but more importantly the complain they are promoting. 




What does the filmmaker want people to know or remember? That in todays world advertisement can be at the hands of teenagers, and a lot of people feel that likes and retweets a way of survival.




Who is the target audience? I feel that this documentary could be targeted at teenagers today and possible their parents.

ECONOMICS 

Who funded this film and what is his or her interest in this particular 


approach to the film’s main topic(s)?

IMPACT




Who might benefit from the messages in this film? Who might be harmed 


or disadvantaged by them? This film was interesting because although I use Facebook and social medias everyday I don’t really think about how I could be supporting companies and how they could possible be making money off of the images that I put up. This could maybe hurt the companies because it is letting the audience know that it could be beneficial to them.




What have I learned from this film? Why might the film’s message(s)




matter to me? I feel that in a way i have learned how to receive more likes or how to become somewhat famous.

RESPONSE 






What kinds of actions might I take in response to this film? I think it is a interesting way to look at marketing yourself.

CONTENT




What is this film about (and what makes you think that)? I feel that it is about todays teenagers and how even children use it to their benefit.




What ideas, values and information are overt? Implied? That the value of social media is only increasing and the kids and teens that are growing up with it now are only at the rise of it, and understand the value of it.




Who are the voices of authority in this film? Are there voices left out that




would add important perspectives? The everyday people, most of them are teenagers, some younger then me. The people that this is affecting directly and will continue to affect. I think hear their perspective is what is most interesting.
TECHNIQUES 





What techniques does the filmmaker use to communicate essential ideas? Shooting inside and outside, where the people being interviewed feel comfortable.



How do those techniques communicate the intended message(s)? I think it sends a message of normality, that it was not posed of faked 
INTERPRETATIONS




How might others see this film in a way that differs from the way I see it? People might not agree for what the film is showing which is the impact of social media, which might affect their oppinon.




How and why might different types of people interpret this film in 


divergent ways? Age would also play a huge role. A lot of people that are older then I would say 60 might not understand the value of social media and the meaning of a like. Because it was not during their time that this idea come about.



What is my reaction to this film and what do I learn about myself from my




reaction or interpretation? I enjoyed the film, but I agree with the fact that people strived to be liked. I have several friends whose goal it is to get over 200 likes on a picture, and some of them have made that. I think it is interesting how big a role social media plays in every aspect of ones life.
CONTEXT




When was this film made? Since then, has anything occurred that is 


relevant to the claims or focus of the film? February 2014. I think social media has only expanded since. 



Where or how has this film been distributed (shared with the public)?  I actually heard about this film from one of my friends who watched it in her advertising class. It is also available on PBS
CREDIBILITY




Which of the film’s assertions are facts and which are opinions? The fact is that social media affects so many aspects of life, whether we like it or not, and people are continuing to use it. It will be here for a very long time.



What sources does the film rely on for its information, ideas or assertions? 


Are those sources credible? How do you know? It relies of people during interviews as well as statistics that show the effect that it has had.

